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Loyaltynet manage online Loyaltynet manage online Loyaltynet manage online Loyaltynet manage online 
Incentive Programmes enabling you Incentive Programmes enabling you Incentive Programmes enabling you Incentive Programmes enabling you 
to improve Partner sales via a wide to improve Partner sales via a wide to improve Partner sales via a wide to improve Partner sales via a wide 

range of exciting rewards from range of exciting rewards from range of exciting rewards from range of exciting rewards from 
suppliers as diverse as John Lewis, suppliers as diverse as John Lewis, suppliers as diverse as John Lewis, suppliers as diverse as John Lewis, 
Virgin Experiences and Love2Shop.Virgin Experiences and Love2Shop.Virgin Experiences and Love2Shop.Virgin Experiences and Love2Shop.

The Loyaltynet The Loyaltynet The Loyaltynet The Loyaltynet DIFFERENCEDIFFERENCEDIFFERENCEDIFFERENCEis how is how is how is how 
our programmes dramatically increase your our programmes dramatically increase your our programmes dramatically increase your our programmes dramatically increase your 
Return On Investment (ROI). Loyaltynet's Return On Investment (ROI). Loyaltynet's Return On Investment (ROI). Loyaltynet's Return On Investment (ROI). Loyaltynet's 
'Learn to Earn' encourages Partners to 'Learn to Earn' encourages Partners to 'Learn to Earn' encourages Partners to 'Learn to Earn' encourages Partners to 
learn about your products and services learn about your products and services learn about your products and services learn about your products and services 
because the better they understand a because the better they understand a because the better they understand a because the better they understand a 
product the more they will sell.product the more they will sell.product the more they will sell.product the more they will sell.

Benefits accruing from Loyaltynet Benefits accruing from Loyaltynet Benefits accruing from Loyaltynet Benefits accruing from Loyaltynet 
programmes are increased sales in the programmes are increased sales in the programmes are increased sales in the programmes are increased sales in the 

short term, and by Incentivising short term, and by Incentivising short term, and by Incentivising short term, and by Incentivising 
learning, a far more effective sales learning, a far more effective sales learning, a far more effective sales learning, a far more effective sales 

resource for the long term.resource for the long term.resource for the long term.resource for the long term.
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Blended Incentivisation for Blended Incentivisation for Blended Incentivisation for Blended Incentivisation for 
Long Term Sales ImprovementLong Term Sales ImprovementLong Term Sales ImprovementLong Term Sales Improvement

Increased Return On Investment & Increased Return On Investment & Increased Return On Investment & Increased Return On Investment & 
Member MotivationMember MotivationMember MotivationMember Motivation

People like to be incentivised; appreciating the People like to be incentivised; appreciating the People like to be incentivised; appreciating the People like to be incentivised; appreciating the 
opportunity to be acknowledged and rewarded for the ir opportunity to be acknowledged and rewarded for the ir opportunity to be acknowledged and rewarded for the ir opportunity to be acknowledged and rewarded for the ir 

efforts. But a fundamental element of the efforts. But a fundamental element of the efforts. But a fundamental element of the efforts. But a fundamental element of the 
incentivisation process should not be overlooked: incentivisation process should not be overlooked: incentivisation process should not be overlooked: incentivisation process should not be overlooked: 

training.training.training.training.

Loyaltynet blends incentivisation with training to ensure Loyaltynet blends incentivisation with training to ensure Loyaltynet blends incentivisation with training to ensure Loyaltynet blends incentivisation with training to ensure 
that the increased revenues resulting from a reward s that the increased revenues resulting from a reward s that the increased revenues resulting from a reward s that the increased revenues resulting from a reward s 

programme are equally matched by a permanent improvement programme are equally matched by a permanent improvement programme are equally matched by a permanent improvement programme are equally matched by a permanent improvement 
in your partnersin your partnersin your partnersin your partners’ ’’’ levels of ongoing sales effectiveness.levels of ongoing sales effectiveness.levels of ongoing sales effectiveness.levels of ongoing sales effectiveness.

There is no better time to help people There is no better time to help people There is no better time to help people There is no better time to help people 
become more effective through training become more effective through training become more effective through training become more effective through training 

than during the course of an than during the course of an than during the course of an than during the course of an 
incentivisation programme. incentivisation programme. incentivisation programme. incentivisation programme. 

People receiving training produce better People receiving training produce better People receiving training produce better People receiving training produce better 
results and experience increased levels results and experience increased levels results and experience increased levels results and experience increased levels 

of job satisfaction. A recent study of job satisfaction. A recent study of job satisfaction. A recent study of job satisfaction. A recent study 
showed more than 40% of the showed more than 40% of the showed more than 40% of the showed more than 40% of the 

participants believed that pursuing participants believed that pursuing participants believed that pursuing participants believed that pursuing 
relevant training would help them relevant training would help them relevant training would help them relevant training would help them 

achieve happiness at work.achieve happiness at work.achieve happiness at work.achieve happiness at work.
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Members are encouraged to learn about Members are encouraged to learn about Members are encouraged to learn about Members are encouraged to learn about 
your specific products and services in your specific products and services in your specific products and services in your specific products and services in 
order to increase sales effectiveness order to increase sales effectiveness order to increase sales effectiveness order to increase sales effectiveness 

and in turn obtain additional rewards. and in turn obtain additional rewards. and in turn obtain additional rewards. and in turn obtain additional rewards. 
Members may need to complete an             Members may need to complete an             Members may need to complete an             Members may need to complete an             
eeee----learning initiative in order to learning initiative in order to learning initiative in order to learning initiative in order to 

qualify for the incentive programme. qualify for the incentive programme. qualify for the incentive programme. qualify for the incentive programme. 

Your Loyaltynet incentive programme will have the s ame look and Your Loyaltynet incentive programme will have the s ame look and Your Loyaltynet incentive programme will have the s ame look and Your Loyaltynet incentive programme will have the s ame look and 
feel as your web site and can be called whatever you wish so thafeel as your web site and can be called whatever you wish so thafeel as your web site and can be called whatever you wish so thafeel as your web site and can be called whatever you wish so that it t it t it t it 

is genuinely unique to your business.is genuinely unique to your business.is genuinely unique to your business.is genuinely unique to your business.

RegistrationRegistrationRegistrationRegistration MembershipMembershipMembershipMembership TrainTrainTrainTrain

TestTestTestTest RewardRewardRewardReward RedeemRedeemRedeemRedeem
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Loyaltynet LtdLoyaltynet LtdLoyaltynet LtdLoyaltynet Ltd
Harwell Innovation CentreHarwell Innovation CentreHarwell Innovation CentreHarwell Innovation Centre
173 Curie Avenue173 Curie Avenue173 Curie Avenue173 Curie Avenue
DidcotDidcotDidcotDidcot
OX11 0QGOX11 0QGOX11 0QGOX11 0QG
Tel: 0800 970 9009Tel: 0800 970 9009Tel: 0800 970 9009Tel: 0800 970 9009
Email: Email: Email: Email: info@loyaltynet.co.ukinfo@loyaltynet.co.ukinfo@loyaltynet.co.ukinfo@loyaltynet.co.uk
www.loyaltynet.co.ukwww.loyaltynet.co.ukwww.loyaltynet.co.ukwww.loyaltynet.co.uk

Rewards can  be supplied Rewards can  be supplied Rewards can  be supplied Rewards can  be supplied 
through a range of through a range of through a range of through a range of 

outlets  including: John outlets  including: John outlets  including: John outlets  including: John 
Lewis, Virgin Experiences, Lewis, Virgin Experiences, Lewis, Virgin Experiences, Lewis, Virgin Experiences, 

Love2Shop or your own Love2Shop or your own Love2Shop or your own Love2Shop or your own 
nominated supplier.nominated supplier.nominated supplier.nominated supplier.

� Programme OperationProgramme OperationProgramme OperationProgramme Operation

� ConsultancyConsultancyConsultancyConsultancy

� Membership Support (Email and/or Phone)Membership Support (Email and/or Phone)Membership Support (Email and/or Phone)Membership Support (Email and/or Phone)

� System Admin SupportSystem Admin SupportSystem Admin SupportSystem Admin Support

� Data Loading Data Loading Data Loading Data Loading 

� Membership ValidationMembership ValidationMembership ValidationMembership Validation

� Data Match & MergeData Match & MergeData Match & MergeData Match & Merge

� Membership AdoptionMembership AdoptionMembership AdoptionMembership Adoption

� Content & AppearanceContent & AppearanceContent & AppearanceContent & Appearance

� Catalogue ManagementCatalogue ManagementCatalogue ManagementCatalogue Management

� Reward FulfilmentReward FulfilmentReward FulfilmentReward Fulfilment

� Extended FulfilmentExtended FulfilmentExtended FulfilmentExtended Fulfilment

� Management ReportsManagement ReportsManagement ReportsManagement Reports

ServicesServicesServicesServices
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